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FIELD NOTES

Imagine...Innovate...Inspire...
This is a great time for our institution, and I feel
a tremendous sense of pride for all that we have
accomplished together during the Campaign for
the Museum of Science. We raised a record-setting
$288 million in new gifts and pledges to invest in the
development of new exhibits, the expansion of our
educational programs, and for upgrades to our facilities
that add value to the visitor experience and improve our
environmental sustainability practices.
It was a long Campaign. But it was the right Campaign
at the right time for this institution. Support from our
community allowed the Museum to capitalize on our
strengths and build up our infrastructure—from the
creation of the Gordon Wing and the full renovation
of the Charles Hayden Planetarium, to the amazing
growth of our award-winning K – 12 engineering
curricula, opening of the Hall of Human Life, and
creating The Science Behind Pixar. And there’s still more
to come, with construction for the Yawkey Gallery on the
Charles River underway and reconstruction of the lobby,
concourse, and front entrance.
In this end-of-Campaign issue, we celebrate our success,
reflect on our achievements, and thank our community
of supporters. We also share a few images of The Science
Behind Pixar, which opened its inaugural run at the
Museum on June 23. In our Of Note section of the
magazine, we share news of Gwill York’s election to
chair the Board of Trustees, announce our 2016 Stars
of STEM honorees, and hear from Ellie Starr, our new
senior vice president for advancement.
A Bold New Vision
The origin story for the Museum of Science begins in
1830—some 29 years before Charles Darwin published
his Origin of the Species—and our institution has been
evolving and innovating since day one. Our new
Long-Range Plan, previewed in this issue’s Special
Supplement, is the next step in the evolution of the
Museum of Science.
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Our new Long-Range
Plan is the next step in
the evolution of the
Museum of Science.
With levels of support reaching new heights during the
Campaign for the Museum of Science, the institution is
perfectly positioned to take on a new set of initiatives that
will build upon our standing in the region and on our
growing international reputation. There is no better time,
I am certain, for the Museum of Science to launch its
vision for the next ten years.
Our objective is to build on the energy and momentum
we’ve generated during the Campaign years. We seek
to fund innovation in our Exhibit Halls and in our
classroom curricula products, and we are committed to
continuing our efforts to preserve and enhance our
iconic campus. As worldwide interest mounts for highquality STEM education, we remain dedicated to our
mission: to transform the nation’s relationship with
science and technology. Over the next ten years, the
Museum of Science will become the leading science
center worldwide in expanding the public’s access
to, understanding of, and critical thinking around
engineering, technology, and the sciences.

Ioannis N. Miaoulis, PhD
President and Director
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Imagine…Innovate…Inspire…and

CELEBRATE!
Campaign for the Museum of Science Tops
$250 Million Goal by $38 Million

On June 18, as a surge in giving propelled the Campaign for the Museum of Science to
a total of $288 million, members of the Museum’s philanthropic community gathered
at the riverside Washburn Pavilion to celebrate the successful conclusion of a historic
Campaign. These new gifts and pledges served to complete funding for priorities like
the upcoming lobby and concourse renovations and the initiative to Keep Cliff, the
Museum’s popular Triceratops fossil.
In her remarks at the event, Gwill York, co-chair of the Campaign and new chair of the
board of trustees, thanked the Campaign Leadership Committee and the Honorary
Cabinet for their efforts to secure the future of one of Boston’s most treasured institutions. “I would like to recognize Howard Messing for his work as chair of the board of
trustees during the Campaign,” she said. “Our theme for the Campaign was Imagine…
Innovate…Inspire. Those words guided us in our early planning and kept us focused
on our goals. Those words resonate in everything we do at the Museum of Science.”
Music, fire dancers, and a special message from a Museum “alumnus”
The soundtrack for the celebration was provided by Them Apples, while the Boston
Circus Guild added a dramatic spark to the evening with well-choreographed fire
dancing. Festivities kicked off immediately following the annual meeting of the boards
of trustees and overseers, during which the boards voted to approve the Museum’s new
Long-Range Plan.
After citing key Campaign donors like Sophia and Bernard Gordon, the Yawkey
Foundation, Mass Life Sciences Center, and the Cummings Foundation, Museum
president and director Ioannis Miaoulis referenced the Long-Range Plan, saying,
“With the sustained success of the Campaign for the Museum of Science, we are ready
to take on the future. Thanks to our extraordinary benefactors and partners—some
of whom have run marathons and climbed mountains to support us—we have made
spectacular progress.”
With that, Miaoulis introduced a pre-recorded video message from Michael Bloomberg, 108th Mayor of New York City. “I want to extend my congratulations on a very
successful fundraising Campaign for the Museum of Science,” said Bloomberg.
“I know how important this Museum is and what an impact it can have on young
people—because I was one of those young people. When I was a kid growing up in
Medford, I’d come to the Museum every Saturday morning. Those mornings were the
highlight of my week and helped define the course of my life. The Museum of Science
is where I learned to ask questions and challenge assumptions. It was critical to my
education, and it sparked my imagination, as it does for millions of kids every year.”

4

Museum of Science

Campaign Leadership
Co-Chairs
Richard M. Burnes Jr.
Gwill E. York
Honorary Co-Chairs
Brit J. d’Arbeloff
Bernard M. Gordon
Executive Committee
Jeffrey R. Beir
Joshua Boger
Alexis Borisy
Paul Egerman
Gretchen Fish
Joan Stephens Hadly
Pam Lassiter
Kurt Melden
Howard Messing
Ioannis N. Miaoulis
Eugene E. Record Jr.
William M. Steul
Payson Swaffield
Michael G. Thonis
D. Reid Weedon Jr.
Honorary Cabinet
Co-Chairs
The late Jane C. Bradley
Malcolm L. Sherman
Laura Cutler
Julie E. Henry
Emily C. Hood
Wendy W. Kistler
Frederick H. Lovejoy Jr.
William A. Lowell
Laura Barker Morse
James R. Nichols
The late Rodger P. Nordblom
Kenneth J. Novack
John F. Reno
William Schawbel
Ralph Z. Sorenson
Ira Stepanian
Joan C. Suit
Elise Wallace
Neil W. Wallace

(Clockwise, from top left) Trustee Kurt
Melden with overseers Leslie Greis and
Mary Anne North; Michael Bloomberg’s
video message; Nonnie Burnes, Linda
Jepson, and trustee emerita Brit d’Arbeloff;
Colleen Messing, trustee emerita Daphne
Hatsopoulos, Jamie Monovoukas, and
Howard Messing (chair emeritus); Elise
and Neil Wallace (life trustee), with Barbara
and Mal Sherman (chair emeritus); and
overseers Kerry Bowie and Aimee Sprung
with Cathy Wissink.
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A Decade of INNOVATION
and Preservation
An unprecedented level
of support delivered
$288 million in Campaign
gifts and pledges to the
Museum of Science, fueling
a decade of imaginative
new exhibits, innovative
programming for visitors
of all ages, and inspiring
K – 12 engineering
curricula.

Asked recently to cite a turning point in the Campaign
for the Museum of Science, Rick Burnes, co-chair of the
Campaign and chair emeritus of the board of trustees,
pointed to the $20 million 2006 gift from the Gordon
Foundation. “That gift from Bernie and Sophia was
groundbreaking for the Museum,” he said. “It was a
really important factor. We saw that we could do it!’”
The Gordon Foundation’s commitment, which came in
year two of the quiet phase of the Campaign, enabled the
Museum to expand the engineering focus in exhibits,
programs, and curricula aimed at motivating the next
generations of American engineers and inventors.
The creation of the Gordon Current Science &
Technology Center gave the Museum a prime location in
the Blue Wing to offer Design Challenges, inviting visitors
to think like engineers as they design, build, and test
solutions to a “challenge of the day.” And, behind the
scenes, the Gordon Center gave home to the Museum’s
team of curricula developers, researchers, and the
exhibit design team.
Transformation of the Charles Hayden Planetarium
For more than 50 years the Charles Hayden Planetarium
was a defining experience at the Museum of Science.
With support from the Charles Hayden Foundation,
Suffolk Construction’s Red & Blue Foundation, the
Massachusetts Cultural Facilities Fund, and the
Highland Street Foundation, its renovation and grand
reopening in 2011 transformed it into New England’s
most technologically advanced digital theater.
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In the years since its reopening, the
Charles Hayden Planetarium has featured
a number of original programs created by
the Museum’s in-house team of writers and
digital artists. With stunning educational
shows like Undiscovered Worlds: The Search
Beyond Our Sun and, most recently, From
Dream to Discovery: Inside NASA, the
Museum has become a recognized leader
in immersive, full-dome productions.
Planetariums in North America, Europe,
Asia, and Australia have all hosted our
shows, which have been translated into
languages as varied as French and Azeri.

On the Horizon
The impact of the Campaign for the
Museum of Science will resonate on our
campus for many years to come. On the
immediate horizon, the Museum looks to an
early 2016 opening of the Yawkey Gallery on
the Charles River, while the transformation of
the lobby, concourse, and front entrance will
commence in the very near future.

Bernard M. Gordon at dedication ceremony of
The Gordon Current Science & Technology Center.

>

Creation of the Hall of Human Life
In November 2013, over 500 guests gathered
to celebrate the opening of the largest
and most complex exhibit ever produced
by the Museum. A highly interactive and
highly enlightening exhibition on human
biology, the 10,000-square-foot Hall of
Human Life addresses the need for greater
health literacy among the general public,
exploring the factors involved in individual
and societal health care issues. The
exhibition incorporates current research
and perspectives from a network of over 130
content advisors—leaders in public health
and policy, the biotech industry, the medical
research community, and university labs
from around the country.

and school groups. “This initiative was truly
a crowd-sourced success story,” said Jim
Kraus, executive director of development and
campaign director. “We saw strong giving on
the web, on smartphones via a text-to-give
option, at an auction during our annual gala,
from gift envelopes in our Sparks! member
newsletter, and at the Museum gift store.”

Keep Cliff Initiative
A community-wide effort to give our
Triceratops Cliff fossil a permanent home at
the Museum netted over $865,000 in gifts
from trustees, overseers, members, visitors,
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IN GRATITUDE

With over 20,000 gifts from
a dedicated community of
supporters, the Museum’s first-ever
comprehensive Campaign generated
$288 million in support.

An Inspired Philanthropic Community
This honor roll of Campaign donors gratefully recognizes those individuals, families, foundations, and
corporations whose commitments during the Campaign years totaled $100,000 or greater.
Mary and John E. Abele

The Cedar Street Foundation

GE Foundation & GE Employees

Pam Lassiter

Amy and David Abrams

Maureen and Michael Champa

Gearon Hoffman, Inc.

Kenneth D. and Ardelle F. Legg

Adobe Systems Incorporated

Cisco

Genzyme Corporation

Tom and Bonnie Leighton

Lee and Nile Albright M.D./AMRF

Coca-Cola Refreshments

Google, Inc.

George and Emmy Lewis

Vernon R. Alden

Cognizant

Roy and Myra Gordon

Liberty Mutual Insurance

Allen & Gerritsen

Sophia and Bernard M. Gordon

Judy and Richard Anders

Mr. Stephen E. Coit and
Prof. Susan Napier

Ruby W. and Lavon P. Linn 		
Foundation

H. G. and M. R. Anderson
Foundation

Francis T. Colby Trust
Comcast Corporation

Mary and Frederick Hafer

Dorothy and David B. Arnold Jr.

Covidien

Astaro

Albert and Hilary Creighton

The late James and
Lucie Hangstefer

Bain Capital, LLC

Cubist Pharmaceuticals, Inc.

Harvard Pilgrim Health Care

Bank of America

Joyce and Bill Cummings

Daphne and George Hatsopoulos

S. D. Bechtel, Jr. Foundation/
Stephen Bechtel Fund

The Tarrant Cutler Family

The Charles Hayden Foundation

Sarah and Jeffrey Beir

Brit d’Arbeloff

Ina and Lewis Heafitz

Delta Dental of Massachusetts

The Hearst Foundation, Inc.

Nancy E. Dempze and
Daniel J. Bailey, III

Hermann Foundation

Jaishree and Desh Deshpande

Jane and Mark Hirsh

Dr. Gary Bergstrom and the late 		
Dr. Joan M. Bergstrom
Best Buy Children’s Foundation
Biogen Foundation
Julia Appleton Bird
Charitable Trust
Charles H. Blake Charitable Trust
Michael R. Bloomberg

Susan and Gary T. DiCamillo
Richard DiPerna and Jean Nichols
The Camille and Henry Dreyfus 		
Foundation, Inc.

Karen and Gary Gregg
Haley Family Foundation

Highland Street Foundation
Emily C. Hood
Barbara and Amos Hostetter
Priscilla and Richard M. Hunt
i2 Camp

Amy and Joshua Boger

Deborah Dunsire and
Michael Hall

Alexis Borisy and Lia Meisinger

Joanne and Paul Egerman

Bose Corporation

Marion S. and David W. Ellis

The Boston Foundation

EMC Corporation

The Boston Globe

European Union

Edward J. Boudreau, Jr.

Barbara and John Fibiger

John M. and the late
Jane C. Bradley

Gretchen S. Fish

Nonnie and Rick Burnes
Estate of Dorothy Buhler

Johanna Friedenstein and
Charles Chandler

Cabot Corporation

Anne and Walter J. Gamble

The late Evelyn L. Kendall

Cabot Family Charitable Trust

Elise and Dozier L. Gardner

Wayne and Norva Kennard

The Cargill Foundation

George P. Gardner Charitable 		
Remainder Unitrust

Wendy and Philip Kistler

Sandy and Dozier Gardner

LARS Foundation

Richard A. Carpenter
The late Joan Tozzer Cave
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Jonathan and Amy Fleming

Institute of Museum and
Library Services
Intel
iRobot Corporation
Dr. Timothy and Nancy Johnson
Ann and Ed Kania
Edna and Donald M. Kaplan
Susan C. Kaplan
Kathryn B. Kavadas
Beth and Brian Keane

Lakeside Foundation

Jack Little and Nancy Wittenberg
Leo Liu, M.D. and
Pendred Noyce, M.D.
Lockheed Martin Corporation
Loomis, Sayles & Company, L.P.
Mr. and Mrs. Caleb Loring III
Dr. and Mrs. Frederick H. Lovejoy, Jr.
Alistair and Sharon Lowe
The late Eleanor and John Lowell
The Lowell Institute
The Lynch Foundation
Kirstin Lynde and
Michael E. Kolowich
Kathryn A. Lynn
Anne C. Kubik and
Michael Krupka
Louise P. and
John H. MacMillan IV
The late John F. Magee
Massachusetts Board of
Higher Education
Massachusetts Clean
Energy Center
Massachusetts Cultural Council
Massachusetts Department 		
of Elementary and Secondary 		
Education
Massachusetts Life
Sciences Center
Massachusetts Technology
Collaborative
MathWorks, Inc.
Carol G. and Robert L. Mayer

David McCord and Stephen 		
Hendrickson

OneWorld Boston, a Cummings 		
Foundation affiliate

Carl and Ruth Shapiro
Family Foundation

U.S. Small Business Administration

Dr. David J. McGrath

Jane and A. Neil Pappalardo

Carol A. and Matthew D. Shedd

The McGrath Family

Theodore Patterson

Barbara and Malcolm L. Sherman

Steve Vinter

Kurt and Therese Melden

Amelia Peabody Charitable Fund

Jenot W. and William U. Shipley, M.D.

The late William C. Mercer

Philips Healthcare

Drs. Eleanor and Miles Shore

Mercury Computer Systems, Inc.

Harold Whitworth Pierce
Charitable Trust

Lawrence and Joan Siff

The late Mr. and Mrs. Alvar Polk, Jr.

Kenneth and Carol Vash Spritz

Ann Merrifield and Wayne Davis
Colleen and Howard Messing
Metropolitan Life
Insurance Company

William and Helen Pounds

Microsoft Corporation

Norman H. Read Trust

Elizabeth Moore

Gene and Abby Record

J. Stuart Moore

Suzanne and John F. Reno

Laura Barker Morse and
Kenneth P. Morse

Elizabeth G. Riley and
Daniel E. Smith Jr.

Motorola Foundation

Ann and John Rutherford

David G. Mugar

Richard Saltonstall Charitable 		
Foundation

Raytheon

National Aeronautics and
Space Administration

Rebecca B. and Preston
H. Saunders

National Institute of Standards 		
and Technology
National Science Foundation
John R. Nelson
Dawn and the late
Rodger P. Nordblom

The late Mr. and
Mrs. Kenneth H. Olsen

Suffolk Construction’s
Red & Blue Foundation
Joan and Herman Suit
Payson and Jane Swaffield
Dr. and Mrs. Ralph Sweetland

Diana Gardner Vogel
Margaret and Jim Wade
Elise and Neil W. Wallace
The Wapack Foundation
Edwin S. Webster Foundation
D. Reid Weedon, Jr.
Helen A. West Trust Under Will
The late Stetson Whitcher
Susan Whitehead
WilmerHale
Wolfgang Puck Catering/
Restaurant Associates
Yawkey Foundations
Gwill York and Paul Maeder

Sidney A. Swensrud Foundation

Roxanne Eigenbrod Zak and 		
Michael J. Zak

Tee Taggart and Jack Turner

Xiaohua Zhang and Quan Zhou

Takeda Oncology

Anonymous (14)

William Schawbel and
Judy Samelson

Susan and Michael Thonis

Thermo Fisher Scientific
Gene and Susan Tremblay
Uvas Foundation
U.S. Department of Defense

The late Dr. and Mrs. Robert C. 		
Seamans, Jr.

U.S. Department of Education

Naomi Seligman

U.S. Department of Justice

Campaign Gift Pyramid
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Fredericka and Howard Stevenson

Henri and Belinda Termeer

Science Museum Exhibit
Collaborative

Novartis Institutes for
BioMedical Research, Inc.

William M. and Judith A. Steul

Michael and Helen Schaffer 		
Foundation

Grace Gardner Schoelkopf

Marianne and Kenneth J. Novack

State Street Foundation
Ira and Jacquie Stepanian

Saquish Foundation

National Grid

Skywalk Observatory

VFA, Inc.

U.S. Department of Labor

Every effort has been made to
ensure the accuracy of this listing of
Campaign donors, from July 1, 2004
– June 30, 2015. Thank you for
contacting mhaines@mos.org with
any corrections.

$288 Million in New Gifts and Pledges

$10M+

6
10
41
49

182
121
20,290

$5M+
$2.5M+
$1M+
$500K+
$100K+
$50K+
UNDER
$50K+
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ON DISPLAY
Created in a collaboration between the
Museum of Science and Pixar Animation
Studios, and featuring more than 40
interactive elements, this 10,000-squarefoot exhibition offers a variety of hands-on
activities that empower visitors to grasp the
STEM concepts behind Pixar’s films.

The Science
Behind Pixar
In addition to experiencing larger-than-life photo
opportunities with popular Pixar characters, visitors can
explore the eight areas of Pixar’s production pipeline:
modeling (creating virtual 3-D models), rigging (making movement possible), surfaces (using light to change
surface appearances), sets and cameras
(virtual cameras create 3-D scenes),
animation (controlling the action),
simulation (creating automated motion), lighting (manipulating light to
enhance a scene’s mood or believability), and rendering (transforming a 3-D
scene into a 2-D image for the theater).

Ribbon cutting at June 23
grand opening (l-r, John
Ratzenberger, the only actor
to have a voice role in all of
Pixar’s 15 films; Ed Catmull,
president of Pixar and
Disney Animation Studios;
and Museum president and
director, Ioannis Miaoulis.)
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In his remarks at the world premiere of
The Science Behind Pixar, Ed Catmull,
president of Pixar and Disney Animation Studios, said, “The purpose of the
exhibit is to show people the tremendous amount of creative math, physics, perceptual
understanding, and a whole gamut of scientific issues
that are part and parcel of what it takes to make our
films. What we are trying to do is celebrate the science
and make it accessible to everyone. These scientists and
mathematicians are an integral part of what we’re doing.
Not just because they’re providing tools, but because
they’re stimulating the storytellers and the artists.”

Currently on exhibit in
Nichols Gallery through
January 10, after which
The Science Behind
Pixar will embark on a
ten-year, 20-city tour n
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OF NOTE
AN INSPIRING START
I am thrilled to join the Museum family as we celebrate the
success of the Campaign for the Museum of Science and the
grand opening of our latest amazing exhibition, The Science
Behind Pixar. What’s more, the Museum is set to launch a
bold new set of initiatives as part of a Long-Range Plan to
build on our strengths and make this extraordinary institution
even better.

“

In many ways, I feel that I have been working my
entire professional life to land at the Museum of
Science. My past roles as vice dean for external
relations at Harvard School of Public Health and
executive director of the Perkins Trust, as well as my
time at Dana-Farber Cancer Institute and Brandeis
University, have prepared me well to lead the
Museum’s outstanding division of advancement. I
am especially enthusiastic to have the opportunity
to work with president and director Ioannis Miaoulis and the
senior leadership, board chair Gwill York, and our dedicated
trustees and overseers as we strive to become the leading
science center worldwide in expanding the public’s access to,
understanding of, and critical thinking around engineering,
technology, mathematics, and the sciences.
I have seen firsthand how the power of philanthropy can
change lives. The Museum of Science is a world-class institution with an essential mission and a thriving philanthropic
community. I am inspired to be a part of that community as
we work together to fuel support for dynamic new exhibits,
educational programming for museumgoers of all ages, and
our award-winning K — 12 engineering curricula.

Ellie Starr | Sr. Vice President, Advancement
STARS OF STEM SET FOR 2016
On April 14, 2016 the Museum’s Stars of STEM Gala will
honor The Deshpande Foundation, with Jaishree and Gururaj
“Desh” Deshpande accepting, and Google, with Vint Cerf,
their chief internet evangelist, and co-inventor of the internet,
accepting the award.
Presented annually, the Stars of STEM Award recognizes the
individuals, foundations, and corporations that are leading the
way in helping the Museum of Science and other institutions
inspire the next generation of scientists, engineers, and
tech innovators.
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NEW CHAIR ELECTED TO LEAD
MUSEUM’S BOARD OF TRUSTEES
On June 18, Gwill York, cofounder and
managing director of Lighthouse Capital
Partners, was elected to chair the Museum
of Science board of trustees. She succeeds
Howard Messing, president of MEDITECH,
who chaired the board from 2010 to
2015. York is the first woman to lead the
Museum’s trustees in 50 years, and the
second in its 185-year-history. Laura Cabot
Hodgkinson presided over the board from
1965 to 1967.
A Museum trustee since 1998 and finance
committee chair since 2007, York was
an early proponent of a biotechnology
exhibit and a generous Hall of Human Life
supporter. She began her involvement
with the Museum in 1990, drawn by the
innovative overnight program.
Since 1994, York’s firm has committed
almost $2 billion in capital to over
500 companies, including Netflix,
Vertex Pharmaceuticals, Millennium
Pharmaceuticals, NxStage, and Cascade
Communications. She was appointed
Entrepreneur in Residence at the Harvard
Business School in 2009. A trustee of the
Brigham & Women’s Hospital and treasurer
of the Isabella Stewart Gardner Museum
board of trustees, she also rides in the
Pan-Mass Challenge.
“We are thrilled Gwill has taken on this
pivotal role,” says Ioannis Miaoulis,
Museum president and director. “We have
benefited greatly from her passion for
the Museum’s mission and her belief in
the importance of STEM education. Her
philanthropic experience, grasp of finance
and Museum operations, and leadership in
the scientific and technological communities
make her the perfect individual to lead
our board.”
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Reimagining the
Science Center of the
21st Century:
A Long-Range Plan
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The success of the Campaign for the Museum of Science
has positioned the institution to build on its strengths as one
of the world’s leading centers for interactive exhibits, STEM
education programs, and K – 12 engineering curricula.
In short, the Museum of Science is ready for another decade
of growth and innovation.

Reimagining
		

the Science Center for the

21st Century
The Museum of Science has developed a Long-Range
Plan that sets a bold course for the institution to
become the leading science center worldwide in
expanding the public’s access to, understanding of,
and critical thinking around engineering, technology,
and the sciences.

In January 2014, the Museum began the process of
collecting input from multiple constituencies in the
community, including, trustees and overseers, staff, the
Volunteer Service League, members and visitors (children
and adults), civic leaders and leaders at peer institutions,
and teachers who bring their students to the Museum
“In the process of developing our Long-Range Plan, we
and who also participate in professional development
learned a great deal about our institution,” says Ioannis
workshops offered by the Museum.
Miaoulis, president and director. “We learned that we need
The goal was to develop a 10-year arc of institutional
to continue to invest in our longstanding strengths—
visions, themes, and goals, with an actionable
exhibits and programs for kids and adults—while at
implementation plan for the first five years. In all,
the same time investing in the new strengths that have
more than 900 people shared their ideas as the
emerged at the Museum in recent years—our curriculum
sketch of a plan began to form. In December 2014, a
development and STEM-learning programs.”
first draft was completed and reviewed by the Board. A
new draft—more granular in detail—was produced and What follows in these pages is an overview of the five
the final Long-Range Plan was approved by the Board at institutional goals that comprise the Museum’s LongRange Plan.
the Museum’s annual meeting in June 2015.
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Expanding the Museum’s Reach
Locally, Nationally, and Internationally
Through continued enhancements to our physical
spaces and improvements to a developing menu of
virtual experiences, the Museum of Science will
remove the barriers of cost, culture, and distance that
prevent or discourage some from engaging with the
institution. In this way, the Museum will serve as a
primary source of information on engineering,
technology, and the sciences.
At the core of the Museum’s mission is the belief that
everyone has a role in science and technology—as
learners, future scientists or engineers, citizens and
community leaders, members of the workforce, consumers,
and stewards of our planet. Ensuring gender equality and
relevance, including expanding a leadership role in
engaging girls and diverse populations in the STEM
fields, remain top priorities, as does providing access,
equity, and relevance to communities of color, people
with disabilities, and the economically disadvantaged.
The Museum’s work related to universal design,
which has garnered recognition from the White House,
has set a new standard for exhibition design at peer
institutions including the Franklin Institute, the
Science Museum of Minnesota, the Exploratorium, the
New York Hall of Science, and the Oregon Museum of
Science and Industry.
Content Partnerships and Creative Collaborations
The Museum will continue to deepen relationships with
content partners at leading universities and other
organizations who bring their latest research and
breakthroughs into our exhibit halls and program spaces.
The Hall of Human Life benefited from a network of 130
content advisors who shared their expertise with our
exhibit development team.
Our recent collaboration with Pixar Studios is another
example of how the institution will develop content over
the next ten years. The tech and creative teams at Pixar
were amazing collaborators, providing resources and
real-world computational science experience that made
The Science Behind Pixar a STEM blockbuster exhibition.

“

In an increasingly
complex, technologydriven society and global
economy, it is critically
important to address the
challenges facing our
planet. We will find
our solutions at the intersection of science,
technology, engineering, and math. The
Museum of Science will foster communities
near and far in which all citizens have access
to the worlds of science and engineering and
the knowledge and skills to make informed
decisions about the issues and developments
shaping their lives and our planet’s future.
—Ioannis Miaoulis | President and Director

”

Such partnerships and collaborations present unique
opportunities for growth, especially through the use of
enhanced digital technology and programming. The
Museum will cultivate partnerships with universities and
corporations to develop collaborative educational
outreach, online learning experiences, and public
engagement opportunities.

Fall 2015
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OPTIMIZING THE

Visitor Experience

The Museum of Science excels at creating learning
experiences where visitors practice STEM habits of
mind and learn how to think like scientists, engineers,
computer scientists, and innovators. The educator-led
Design Challenges program is just one example. Building
upon our success, we will deepen visitor engagement
by enhancing facilitated interactions throughout our
exhibit halls.
At the same time, we want to offer more self-directed
digital interactive experiences for our visitors. That
includes new ways for them to engage with our content
via smartphones and tablets during visits, but also
before and after they come to the Museum. And we want
to deliver more live animal experiences, including new
wildlife components within the Yawkey Gallery on the
Charles River and in the Butterfly Garden. As one of only
two science centers in the country with accreditation
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from the Association of Zoos and Aquariums, we want to
expand visitor access and interaction with our live animal
collection.
Transformation of the Blue Wing
Thanks to a recent $75,000 planning grant from
Bloomberg Philanthropies, the Museum had an
opportunity to undertake a thorough assessment of
the investment required to redesign exhibition and
programming spaces in the Blue Wing.
Over the next ten years the Museum will transform
the Blue Wing—physically and intellectually. We want
to deepen visitor engagement through large scale
and immersive experiences. Preliminary planning is
underway for a full renovation of the three-floor core
of our exhibition experience. Essentially, we want to
apply the state-of-the-art quality of the Hall of Human

“

What’s great
about science and
engineering is
that they change
continually, and the
Museum needs
to keep pace with
that change. We
need to continually
create and build new
exhibits that bring
to life issues like
environmental sustainability and nutrition as we
update and maintain the interactive exhibits and
fun programs that have defined the Museum of
Science for so many generations. We need to
offer the cutting-edge experiences that visitors
have come to expect from a leading-edge
science museum—experiences that are iconic
and relevant, that are social and dynamic and
that are authentic.

”

—Christine Bellon | Chair, Board of Overseers

Life and the Yawkey Gallery—plus everything we
learned developing The Science Behind Pixar—to a
transformation of the Blue Wing.
“A reimagined Blue Wing will strengthen STEM
habits of mind as visitors explore content related
to the natural and engineered worlds,” says
Christine Reich, director of exhibit development
and conservation. “The transformed wing will
prepare individuals to address the challenges of
today and tomorrow by bolstering their ability to
create solutions, investigate questions, and imagine
possible worlds. New exhibitions and programming
spaces will engage visitors by addressing content
relevant to the 21st century—big data, food systems,
climate change—and reinvigorating timeless
favorites—dinosaurs, space exploration, electricity,
and more.”
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Broadening Participation
Across the Lifespan

The Museum of Science is often brimming with young
children, school groups, and families. But science,
technology, engineering, and math are relevant to
everyone, not just students interested in pursuing
STEM careers. No matter what your age, you can always
learn something new at the Museum of Science.
The Museum strives to provide an experience relevant
to everyone in the community—among all age groups
and across the cultural spectrum. We want to deepen
the experience that parents have with their children
at the Museum, so they can engage more fully with
their children about what they’re learning. We want to
engage teens and our audience of young adults through
Museum-based programs and online interactions. We
want to involve adults by featuring exhibits, programs,
and speakers that focus on current topics and scientific
issues impacting society.
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“

The only time I ever skipped school was
to go to the grand opening of the Mugar
Omni Theater. It was 1987 and I was 14.
There was a ribbon-cutting ceremony outside
the Museum of Science, and the ribbon they
used was from a spool of IMAX film. I still
have a clipping of that film.
The Museum of Science was a constant
presence throughout my school years—even
when I was at Boston University, studying
computer science. Now I’m a dad. My wife
Kayte and I have a two-year-old named
Quinn. It’s exciting for me to let my son
explore the Museum and see what he gets
excited about.

Programming and Exhibits for Adult Museumgoers
The Museum has offered a number of one-of-a-kind
exhibits and programs geared to adult visitors featuring
people like Chef Ferran Adrià, Nathan Myhrvold, the
MythBusters, scientists from NASA, and experts from
around the world to talk about their work on the Dead
Sea Scrolls and in Pompeii.
In addition, we have developed inventive ways to
deliver learning experiences that parents and caregivers
can share with their children. For example, we have
paired Design Challenges—a highly interactive space for
young visitors to learn about the engineering design
process—with an exhibit called Innovative Engineers,
located right next to Design Challenges. Parents can
learn about the work of innovative engineers while their
children participate in a hands-on engineering activity.

My wife and I joined The Innovators—the
young professionals group at the Museum of
Science—in 2009, and that membership has
given us an opportunity to get more involved
in the Museum of Science community. My
service on the Young Leadership Committee
has deepened my connection with a place
that helped me get to where I am today.

”

—Adam Bellusci | Young Leadership Committee
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Leveraging the Museum’s Position as the

Leader in K – 12
Engineering Education
In 2004, the Museum’s National Center for
Technological Literacy®—NCTL®—was reaching eight
teachers and 200 students—all in Massachusetts. Today,
the NCTL has curricula adopted in all 50 states and
is collaborating with educators in more than a dozen
countries. We’ve reached more than 90,000 teachers
and more than 9 million students.
Over the next 10 years, the Museum will leverage
the power of the NCTL to raise the profile of the
Museum’s curricula worldwide. “We want to expand
on the success of our Engineering is Elementary®
—EiE®—brand,” says Christine Cunningham, PhD,
Museum vice president and director of EiE. “We will
continue to develop new products and new curricula.
For example, EiE is already designed to work well with
English Language Learners and students with special
educational needs, but we will add to and enhance
the elements in the curriculum that support ELL
instruction—to reach the growing market of EnglishLanguage Learners.”
The NCTL is developing ideas for an exhibit at the
Museum based on EiE, an exhibit that could potentially be marketed to other science centers around the
world. In addition, initial explorations have begun in
two new curriculum subject areas:
• C
 omputational thinking, with a curriculum for
grades 3-5, developed in partnership with the MIT
Media Lab, Harvard School of Education, and Tufts
Childhood Development Department.
• F
 ood and nutrition, an area that we will be looking
at with our Food Task Force and curriculum team.
Professional Development for Teachers
The Museum wants to offer more opportunities for
teacher professional development. Our workshops are
very popular and well-attended at the Museum and online. And we have heard from teachers that they want
more. Oracle and Raytheon have funded scholarship
programs to make EiE professional development for

teachers more widely available. With support from
Cognizant, the Museum has been developing a library
of short EiE videos that are educational resources for
teachers across the country as they bring hands-on
engineering to their classrooms.

“

Over the past four years, Raytheon has
invested $2 million in jumpstarting the use
of EiE in high-needs areas nationwide. In
Washington, DC schools, Raytheon targeted
scholarships and an initiative to make EiE
professional development for teachers more
widely available. In part because of this
support from Raytheon, EiE is now being
implemented district wide in all 75 DC
elementary schools and will reach 22,000
students this coming year.

”

—Pam Erickson | Vice President of Corporate
Affairs | Raytheon Company
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Securing the Museum’s Future
The Museum of Science is fortunate to have a community of dedicated supporters—corporations, foundations, and families—that have made the Museum of
Science a priority of their philanthropy for decades.
Their sustained support of our mission, particularly
during the Campaign years, has made the Museum a
vital, world-class institution.
We will continue to build on this strong base of support as we seek out the next generation of leaders and
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donors who will help to steward the Museum of Science
over the next decade and beyond. We will continue to
invest in our campus. In addition to the Blue Wing transformation, we will rejuvenate the front of our building
and make improvements to Nichols Gallery, our largest
space for temporary exhibits.
Funding Innovation and Growth
The Museum recognizes the need to develop new
sources of revenue to fund our mission and help us to

“

achieve our goals. With a track record for developing
blockbuster exhibits like The Science Behind Pixar,
producing award-winning planetarium shows like
Undiscovered Worlds: The Search Beyond Our Sun, and
playing a leadership role in K – 12 engineering curricula, the Museum has found income opportunities
based on our core educational activities—state-of-the
art exhibitry, immersive educational programming,
and curriculum development.

I hope everyone in
the community shares
my excitement about
the goals that we have
set for our Museum
of Science over the
next decade—and
in particular the next five years. We are
committed to making a great institution even
better. As a non-profit enterprise, the Museum
has consistently achieved financial balance
from membership and visitation, private
philanthropy, and support from corporations,
foundations, and government grants. In
recent years we have seen new dividends
from our investment in innovation in the
area of engineering curriculum and original
educational content. Our Long-Range Plan
provides a vision for our institution to sustain
its position among the top-tiered science
centers in the world. We welcome you to
be a part of this bright future and join us in
supporting the Museum of Science.
—Gwill York | Chair, Board of Trustees

”

With our core activities becoming revenue generators, we plan to create a team dedicated to licensing
Museum intellectual properties to science centers and
schools throughout the U.S. and around the world.
In past years this has been accomplished through
the part-time efforts of senior management. Going
forward the Museum plans a more entrepreneurial
approach to marketing our intellectual properties to
fund operations and growth.
We will focus on developing an endowment strategy
to support the creation of new exhibits and programming. We will ensure continued financial viability
with a long-term objective to grow the endowment up
to five times the Museum’s annual operating budget.
That endowment-to-operations ratio would be optimal
for an institution of our size.

Still image from Moons: Worlds of Mystery, an immersive full-dome show
that investigates the surprising role that moons play in our solar system,
produced by the Museum of Science.
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